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Consultancy
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Hosting
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WEBSITES

Globe-Trotter (110)

3X Fibre

Ross Lovegrove
Promotional Film
Stockists

Image Gallery
Care Guide

Ultra Light Air Cabin Case

NEXT GENERATION GLOBE-TROTITER

Image Gallery > Ross Lovegrove
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onehundred&ten

Copyright © 2008, Globe-Trotter Suit Case Co Ltd. All rights reserved. Website created by Digital Brand Creative

Create a promotional website
to PR the launch of the 110 Air
Cabin Case.

The site should be clean, chic
and inform viewers of the
luxury product produced by
Globe-Trotter.

© Copyright 2010. DBC (UK)

Brief refined and developed
further with the Globe-Trotter
sales team.

Off-line sales collateral used

as direction and guidelines for
the website design.

. All rights reserved.

Site designed and developed
using the CMS platform
Squarespace.

Features include a
promotional video and image
gallery.
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inematiclabel.com

ARTISTS CONTACT INFO LABEL RELEASES NEWS

FEATURED SOCIAL PROFILES

RANDOM POSTS

NORTH LONDON CUTZ
EP

A1.Bellawatt A2. Ductile
B1. Route 2.

Supranaturale Alex is back
with

KEMISTRY

8 CHANNELS

BLOG POSTS
g o e

R T R EEVEOIN Gy = At Bellawatt A2. Ductile B1. Route 277 B2.

_p Supranaturale Alex is back with his London home
f;," o - Cinematic Recordings — this time with a 4 track
stormer! North London Cutz EP is a homage to his
inspirational North London neighborhood — ...

NORTH LONDON CUTZ EP

NEWSLETTER

Email

BRIEF

Design and develop a website
that has impact and attracts
music buyers and producers.

The site should be strong and

structured promoting the label
artists effectively.

© Copyright 2010. DBC (UK)

APPROACH

Consultancy session with

client to understand audience.

Homepage visual developed
inline with black and white
brand identity.

. All rights reserved.

SOLUTION

Site designed and developed
within WordPress.

Features include Twitter
updates and audio media
player integration.
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HOME LATEST DRUM AND BASS Search ... GO

FEATURED ITEM

Logistics — Transporter NOVEMBER 29, 2009

CATEGORY: Latest View Details

ADDICTED TO
> DRUM AND BASS

GET YOUR DAILY FIX

Addicted to Drum and Bass is dedicated
to all the Drum and Bass heads who can't
get enough of beats around the 170 tempo
and live for the sound of DNB.

@ RECENT FLICKR ITEMS P

Ly '
(P
by LATEST: RECENT ENTRIES

& RECENT TWITTER POSTS

VIEW ALL AT FLICKR

Addicted to: Photek - Baltimore - Tech Itch and
Dylan Remix - Form and Function, Volume 2 -
http://bit.Iv/9BtBx6

Posted 2010/02/09 View Post

Addicted to: Instra:mental + D-Bridge - Translucent -

http://bit.lv/2064

Posted 2010/01/04 View Post

HOME LATEST DRUM AND BASS Copyright ©2009 Addicted to Drum and Bass. Website and identity created by Digital Brand Creative.

Produce a website that
reflects the impact of drum
and bass music and artists.

The site should be bright,
positive and supply visitors
with latest news updates,
release and track information.

© Copyright 2010. DBC (UK)

Existing websites researched
and concept visuals created.

Website design places
emphasis on the latest
featured news item with the
site inline visually with the
brand identity.

. All rights reserved.

Website designed and
developed within WordPress.

Content styled with Flickr
photo integration and latest
Twitter feed updates.
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Create a dynamic interface to
showcase music artists within
an online community.

The site should be clean, cool

and modern with an emphasis
on interaction and experience.

© Copyright 2010. DBC (UK)

INTERFACES

Supabeats

APPROACH

Researching interface and
developing ideas with client.

Sketches of interface structure

created and then visual
produced and approved.

. All rights reserved.
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SOLUTION

Interface developed forms
the base for the complete
site look and feel.

Additional site pages
designed and developed
further ready to be placed
live during 2010.
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Dan Elman

Develop a dynamic and
professional business image
for Brighton based marketing
and SEO copywriter.

The identity should be clean,
chic and highlight keywords
and offer effectively.

Identity developed with input
and feedback from client.

Artwork for business cards
created and approved.

Cards printed and delivered.

© Copyright 2010. DBC (UK) Digital Brand Creative. All rights reserved.

A set of bespoke designed
cards incorporating new
identity and colour palette.

Design used to develop
website and e-newsletter
visual direction.
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aw.dan-elman.com

- Copywriter Credentials Marketing Specialities

SEO Copywriting

Blog

Why Use a
Professional Are You Suffering From Marketing Burnout?

Copywriter? z ;
PY Why Use a Professional Copywriter?

Copy That Makes The
Difference April Fool is a Font of Wisdom

Pop Lyrics on April Fool Brighton & Hove
is a Font of Wisdom Chamber of Commerce

Ben Waugh on Why Use

a Professional
Once Just a Logo, lm April Fool is a Font Copywriter?
Now Your New of Wisdom oo .
Best Friend waterman on Are You Join My Mailing List
Suffering From
I am officially an “April Fool”. Yep. Marketing Burnout? * indicates roquined

“Brand Personality”. What does the Just call me “Mr Gullible”.
future hold? Email Address *

Q comments (0) Q Comments (1) 144 (0)7979 593693

Subscribe

© Copyright 2010 Dan Eiman Website and identity created by Digital Brand Creative

BRIEF APPROACH SOLUTION

Create a promotional website Design visuals developed with Website designed and
to PR marketing consultant feedback and approval from developed in WordPress.
and copywriter Dan Elman. client.

Newsletter statistics and sign
The site should reflect the All content accessible and up widget integrated into site.
strengths of the corporate structured to promote services
identity and provide a platform and latest news effectively.

for latest news.

© Copyright 2010. DBC (UK) . All rights reserved.
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BRIEF

Design a flyer to promote
music and media business.

The design should reflect the

strengths of the brand identity
and service offering.

© Copyright 2010. DBC (UK)

FLYERS

Highrise Media
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APPROACH

Sketch visual created and
approved by client.

Icons created and flyer design

developed and approved
ready for print.

. All rights reserved.

SOLUTION

Flyers delivered to client for
distribution with sales packs.

Flyer design used as visual
direction for website and
additional promotional items.
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COLLECTIONS

LDS LADIES

| BANTON

S
-
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BRIEF APPROACH SOLUTION
The Mackintosh website Analysis of site and code base On-going support of website
requires updates to the to ensure all updates are with all content up-to-date and
collections and content. completed effectively. displaying effectively.
Ensure that all the content is Flash, XML and PHP Repeat seasonal collection
displayed effectively with database updates completed updates completed.
attention to all visual details. and website hosted.

© Copyright 2010. DBC (UK) . All rights reserved. n
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BRIEF APPROACH SOLUTION
The Globe-Trotter website Analysis of site and code base On-going support of website
requires updates to the to ensure all updates are with all content up-to-date and
collections and content. completed effectively. displaying effectively.
Ensure that all the content is Flash, XML and PHP Repeat seasonal collection
displayed effectively with database updates completed. updates completed.

attention to all details.
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